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Contents Dear Alumni,
Welcome to the third edition of Catalyst magazine! A lot of great things 
have happened over the past few months, one of the highlights being the 
Management School gaining EQUIS accreditation in recognition of the School’s 
commitment to achieving high quality in all areas from research and teaching 
through to external engagement. This is great news for the School and we 
look forward to embracing the new opportunities this will offer. One of the 
opportunities we are especially enthusiastic about for the future is the planned 
move of the Management School from its current location on Mappin Street to 
newly renovated and modernised facilities at Crookesmoor. Watch this space 
for more information on this over the coming months!

The Management School is always looking for ways to engage with the 
business community on a local and national scale. The MADE festival of 
entrepreneurship, which was held for the second time this year, is a great way 
to do that. The Management School planned a range of activities based around 
the festival and invited some inspirational keynote speakers, including  
Captain Gopinath, one of India’s most successful businessmen.  
More about the MADE festival can be found on page 12.

We have also been fortunate to have been able to call upon members of our 
alumni network to come back and talk to current students through our expert 
lecture series. Clive Humby of dunnhumby was key to the development of the 
now famous Tesco Clubcard and came to share his expertise with Management 
School students in an expert lecture in May. We were also delighted to 
welcome Gareth Davis, former CEO of Imperial Tobacco who now serves on 
the board of several companies as a non-executive board member. Gareth 
shared his experience and expertise regarding leadership with Management 
School students. More details about these expert lectures can be found on 
pages 19 and 21.

Our current students and more recent alumni have also shared their successes 
with us. Jennifer Ashton, who recently completed her undergraduate degree 
in Accountancy and Financial Management at the Management School, tells 
us about her recent success in securing funding and support in setting up 
her own business. Rod Gammons, a young entrepreneur and alumnus of the 
Management school, has been back to the School to share his experiences so 
far with current MSc students and has contributed the article on page 10.

Finally, thank you for keeping in touch with the Management School via the 
Catalyst magazine. If you have any stories you would like to contribute to 
the magazine or have any ideas about how you would like to engage with the 
alumni network or current students, please do not hesitate to get in touch. 
Also, don’t forget to keep up with our latest updates on twitter and join our 
networks on Facebook and LinkedIn.

Kind regards,

Lenny
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Management school students work hard 
to make the most of the summer
Over the summer, Management School 
students again joined international 
delegates at the 22nd International 
Summer University at Vienna 
University of Economics and Business.

Every year the team of the ISU WU designs a new and 
interesting program which meets the high standards of 
WU (Vienna University of Economics and Business).

The ISU WU takes place in Vienna over three weeks  
in July and August. 

A large variety of economics and business related 
courses are taught in English by experienced 
international lecturers. The main objective of the 
program is not to provide basic knowledge, but to deepen 
specific knowledge in business. Visiting local companies 
and solving practical case studies in intercultural groups 
complement the strong theoretical basis. 

Around 200 students from over 30 countries take place 
in the ISU WU every year. An exciting social and cultural 
program effectively rounds out the program. Each 
year, a group of MSc students from the Management 
School take part in this scheme and use it as a vehicle 
to complement their studies and broaden their 
international experience.

Natalie Mancera Pascador, from Bogota, Colombia,  
was a student on the MSc in Management 2010-2011.

“Through the Management School I had the opportunity 
to complement my academic studies with the Graduate 
Program on International Management at the ISU WU 
International Summer University of Vienna University of 
Economics and Business.

This experience allowed me to deepen my knowledge 
in the areas of Global Talent Management, Marketing, 
and Outsourcing and Offshoring, providing me with an 
overview of the subject with an international focus.

During the program I had the opportunity to interact 
with Masters’ students from different countries such as 
Russia, Japan, USA, Canada, France, and Belgium, among 
others. This, in addition to entertaining group activities 
and events allowed us to integrate and socialize.

The program also led to making new friends with whom 
we shared pleasant and unforgettable moments of fun. 
Additionally, we had the opportunity to organise plans 
for travelling to beautiful nearby cities at weekends 
which allowed us to expand our socio-cultural levels.

Undoubtedly, this was a wonderful experience that 
combined knowledge, culture and entertainment.”



Business leaders and managers who 
completed the inaugural city-wide 
leadership programme celebrated  
their successes at a graduation event  
in November. 

The City Region Leadership Programme (CRLP) ceremony, 
held at Firth Hall, Firth Court honoured more than 60 
delegates from a range of organisations including the NHS, 
Sheffield City Council, Rotherham Metropolitan Borough 
Council, South Yorkshire Police and South Yorkshire Fire  
and Rescue Service.

The programme, which was part of an initiative supported by 
the Higher Education Funding Council for England (HEFCE), 
was delivered jointly by business experts at the University of 
Sheffield and Sheffield Hallam University. It is the first time 
the universities have worked collaboratively on a programme 
in this way.

The scheme, aimed at senior managers and potential future 
leaders throughout South Yorkshire, builds the collaborative 
leadership skills needed to develop entrepreneurial initiative 
in the region. It also covers delivering better outcomes with 
fewer resources, delivering innovative solutions, coordinating 
services around users’ needs, and tackling challenges 
currently facing businesses. 

The organisations benefit from the application of the tools 
and techniques learnt on the programme, allowing them 

to save resources, solve problems, and deliver measurable 
impact through collaborative partnership. In this way the 
leaders can make a difference to communities and help 
transform the region. 

The postgraduate certificate, which began in September 
2010, includes formal study workshops, a series of 
masterclasses, coaching and mentoring and interactive 
group- based sessions. A second group of managers have 
commenced the programme this year.

The event was attended by Professor Keith Glaister, Dean 
of the Management School at the University of Sheffield, 
Professor Adrian Hopgood, Pro Vice-Chancellor and Dean of 
Sheffield Business School at Sheffield Hallam University, as 
well as dignitaries including the Lord Mayor, the Chairman of 
the Sheffield City Region Local Enterprise Partnership Board 
and both the Chief and Deputy Chief Executives of Sheffield 
City Council.

Guest speaker James Newman said: “Creating leaders, 
especially in the public services, is going to be vital if those 
industries are going to transform themselves in the current 
world we live in where there’s less money, more pressure 
and more demand for better services.

“From my perspective creating collaboration is key, between 
public services, amongst themselves and across the region. 
Also between the public sector, the private sector, higher 
education and schools and colleges where a lot of the 
knowledge comes from.”
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City region celebrates unique 
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Professor Hopgood added: “This programme has been 
a fantastic example of collaboration between the two 
universities in Sheffield. It has delivered a practical yet 
rigorous programme for developing leadership talent in  
the City Region. I am sure that the next group of delegates  
will be just as successful and look forward to future 
collaborations of this kind.”

Professor John Cullen, Associate Dean for Knowledge 
Exchange at the Management School, said: “This is our first 
graduation from the programme and it’s a really proud 
moment. The programme is something the region has 
needed. It is an innovative, collaborative initiative which is 
creating future leaders for the region who will champion the 
necessity for cross-organisational working in order to take 
the region forward.”

For more information on the Sheffield City Region  
Leadership Programme visit :  
www.business-advantage.org/available-courses/city-
region-leadership-programme

Catalyst – Spring 2012
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This programme has been a fantastic 
example of collaboration between the 
two universities in Sheffield.

This is our first graduation from  
the programme and it’s a really  
proud moment.
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Left: Professor Keith Glaister with Professor Adrian Hopgood

Management School Postgraduate and  
Alumni End of Year Party – 29th July 2011
The Management School welcomed alumni, 
postgraduate and MBA students, staff and friends 
of the school to an End of Year Celebratory Evening 
held at the ICOSS Building on 29th July.

“ “ 
” ”

The aim of the evening was to provide a chance for 
postgraduate and MBA students to meet peers, staff and 
alumni of the school, to share their experiences and provide 
an opportunity to develop their professional networks for 
future careers. Amongst the guests present on the night were 
delegates from the school’s MBA and EMBA programmes, 
Masters and PhD students and alumni of the school. 
Professor Lenny Koh, Associate Dean for Alumni Affairs,

Prof Bradley Barnes, Associate Dean for Internationalisation, 
Linda Lewis, Associate Dean for Learning and Teaching,  
Dr Carolyn Axtell, Senior Lecturer and Jody White,  
Alumni Officer, also attended.

Guests were welcomed by Professor Lenny Koh, who began by 
thanking staff, students, alumni and friends for all their hard 
work, support and achievements over the past year and taking 
this opportunity to join in the celebrations. The evening was well 
attended and there was a great atmosphere throughout the 
night; students shared experiences and their future plans and 
aspirations, and made new contacts. “A very successful and well 
attended evening,” said Professor Koh, “It was very encouraging 
to meet so many of our ’soon-to-be-alumni’ and also welcome 
back alumni of the school and have this opportunity to celebrate 
the hard work and support of our staff, students, alumni and 
friends of the Management School. This is a great example of 
how the alumni relations programme at the school can help 
to support current students and hopefully demonstrates the 
benefits and opportunities available to them by continuing their 
relationship and friendship with the school through alumni 
engagement. We envisage holding similar events in the future 
and look forward to the future progress and development of 
alumni relations at the Management School.”



Management School 
hoping to welcome more 
students from Brazil
During September 2011, the Management School sent a small 
team over to Brazil on a recruitment mission. The team 
comprised Mr Sean Ireton from the University’s International 
Office and the Management School’s Director of Postgraduate 
Recruitment, Dr Harry Sminia. Our representatives travelled to 
four cities over a two week period – Sao Paolo, Brasilia, Belo 
Horizante and Curitiba - with a group called FPP Edumedia and 
met with hundreds of potential students. We were pleased to 
find real interest in the University of Sheffield and our range of 
programmes. One of our former students, Ms Caroline Linhares, 
was able to join the exhibition stand in Curitiba and very ably 
communicated her enthusiasm for the UK, the city of  
Sheffield and for the MBA programme she studied with us.  
Thanks, Caroline!

We look forward to saying “bem-vindos” to more students from 
Brazil on our 2012 programmes!

Global ambition
In an increasingly global world, the School recognises the need 
to further internationalise its existing activities. In response 
to this, Professor Bradley R Barnes, Associate Dean for 
Internationalisation, has assembled an International Advisory 
Board consisting of people who both live and work overseas.  
It includes representation from individuals employed in Higher 
Education, as well as the private sector. Among members 
are senior people from Belgium, the Netherlands, Hong Kong 
and Malaysia. The School is also fortunate to have a number 
of the Board’s members that have worked in an export and 
international marketing capacity and have spent considerable 
amounts of their working lives overseas.

The School is also making good progress on a number of 
initiatives in terms of internationalising the student experience. 
The first includes a jointly awarded MSc in Global Marketing 
Management with Hong Kong Baptist University which will 
be launched in Autumn 2013 (see photo of Professor Barnes 
alongside Dr Noel Siu – Sheffield MBA graduate and now 
Associate Professor at Hong Kong Baptist University during a 
recent visit, where Professor Barnes presented a paper to HKBU 
faculty). Secondly, the School has recently agreed with S.P. 
Jain Center for Management in Mumbai, India (an FT Top 100 
Business School) to develop a student exchange programme for 
Summer 2012. Also, the School has recently added Mannheim in 
Germany (a triple accredited School) to its list of international 
partners with a view to providing greater provision for Sheffield 
MSc students to spend time overseas whilst studying with us. 

In terms of research activity, the School has recently been 
awarded funding under the UK-India Education and Research 
Initiative (UKIERI) from The British Council. The funding will 
support a partnership with the Indian Institute of Science (IIS) 
which will include participation in UK-India Staff Exchange.  
We are delighted that Dr Anjula Gurtoo of IIS will be collaborating 
with us on a range of research projects tackling the informal 
economy. The Indian Institute of Science is ranked within the top 
100 universities globally in engineering and IT in the Shanghai Jiao 
Tong Academic Ranking of World Universities, 2010.

Catalyst – Management School Alumni Newsletter
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Spanning the globe – an 
international programme 
of Alumni Reunion Events
As part of our programme of alumni reunions, events took place 
in India with visits to Mumbai, Delhi and Bangalore during April 
and May. 

Hosted by representatives from the School, academics Professor 
Lenny Koh and Dr Alok Choudhary and one of our current PhD 
students, Uday Nair, the events provided a social and business 
networking opportunity for Management School alumni. There 
was an opportunity to catch up with news from both the 
University and the Management School. It was great to hear some 
of the success stories of our former students and to chat about 
the kind of developments our alumni would like to see in our 
Alumni Service. 

It was fascinating to see the range of careers our students  
have chosen and hear about their experiences. A wide range  
of businesses and industries were represented including 
everything from packaging to financial services, mobile phones  
to fashion design. 

The School will be hosting another reunion event in Mumbai  
in April 2012. For information on both this and other planned 
events on our future programme please go to 
www.sheffield.ac.uk/management/alumni/events/2011-2012

Catalyst – Spring 2012
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Nigeria
In June 2011, the School ran a recruitment and alumni trip to 
Nigeria. Tomi Lasebikan, The University of Sheffield Nigeria 
Manager, was supported by Rachael Weiss, Accreditation 
Manager. There was an opportunity to promote both the 
University and the School at a morning talk show on Radio Gold 
FM in Lagos and to meet 45 potential students across two Open 
Days held in Abuja and Lagos. 

Two alumni evening receptions were hosted, one in Abuja and 
one in Lagos and we were pleased to hear from alumni that 
they would welcome greater business and social networking 
opportunities for alumni in Nigeria. Alumni were keen to support 
the School and suggested potential students should be invited 
to attend future events on the alumni programme in order to 
help the School convert firm offers to acceptances. There are 
plans to launch a Nigerian Facebook page which will help to build 
our alumni community and will provide a quick and easy way of 
sharing news and views and promoting alumni events. 

Representatives from the School plan to visit Nigeria again  
in March – April 2012.
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Ruth Ursell is currently studying Accounting 
and Financial Management at undergraduate level. In an 
increasingly competitive employment environment, Ruth is aware 
that today’s undergraduates have to go that extra mile to get 
noticed. Over the summer of 2011 she entered and was a close 
runner up in the TARGETjobs Undergraduate of the Year award. 
Here Ruth tells us about this experience, what she gained from it 
and where she sees it taking her in the future.

Ruth is 21 years old and originally from Sheffield. She is an active 
member of the university Dance Society, Hip Hop Dance Society, 
Performing Arts Society and Judo Club. She also is enjoying 
the organisational aspects involved with being Secretary and 
Sponsorship Officer for the Judo Club both this year and in the 
coming year.

What is the TARGETjobs Undergraduate of the 
Year award?
The TARGETjobs Undergraduate of the Year award exists to raise 
the profile of employability skills on campus, to engage academic 
departments in identifying their best undergraduates and to find 
students who have a winning mixture of personal and academic 
skills. There are currently 11 awards for different categories, 
each with a corporate sponsor who deals with the later stage 
assessments and offers a prize to the winner, usually some sort 
of internship or placement with their company.

What prompted you to enter it?
I entered the Undergraduate of the Year competition whilst 
applying for lots of summer internships during the first semester 
of my second year. I had been attending lots of company 
presentations, arranged by the university careers service 
and management society, about graduate jobs and internship 
opportunities. I realised from attending these that leaving 
university with a good degree was not going to be enough to 
ensure a job in the area I wanted so I decided to apply for a 
summer internship for the summer before I began my final 
year. I applied to several companies and eventually was offered 
internships with three different global companies! I also felt that 
an award such as Undergraduate of the Year would look fantastic 
on my CV so I chose to apply for the Accountancy, Consultancy 
and Economics Undergraduate of the Year award.

What did you have to do to compete and what was 
the experience like?
The first stages were online – background information followed 
by online assessments. These stages were very similar to the 
applications for internships that I had been doing so I felt quite 
confident with these. The next stage was set by the sponsor firm 
and required my own ideas on current market situations, what I 
thought the current issues were – how I thought their firm was 
coping with these issues and where I felt areas of growth would 
be for their firm as we come out of the recession. These were 
quite demanding questions to answer well with a word limit 
but I did some research, took my time and came up with my 
own ideas. Following this I was invited to an assessment centre 
with the sponsor firm where I met the final candidates and sat 
their e-tray exercise (similar to the application process for an 
internship or graduate position). I was then invited to the final 
presentation ceremony at East Winter Gardens on Canary Wharf 
where all 11 awards were presented by the Right Honourable 
Michael Portillo (photo left).

What was the end result of the competition?
I was a runner up for my category. The girl who won in my 
category said she was amazed because when she had met us all 
at the assessment centre she had thought we were all fantastic 
candidates and that the award could easily have gone to any of 
us. She has won an 8 week internship with the sponsor firm that 
involves 2 weeks in their London office followed by 6 weeks in 
one of their South Africa offices.

What are the three main things you have learnt 
from the experience of taking part in this 
competition?
I have learnt that you have to take the opportunities that you 
are given – many people on my course did not take notice of the 
advertising for the competition and so did not apply.

I have also found that contacts are a vital part of any career – 
there are a lot of people in different places that I have met 
throughout the process that I can come back to in the future.

Be confident about yourself and your abilities, you may just find 
you are in the top 10 in the country!

What do you hope to do when you graduate and how 
do you think your degree will support you in this?
I hope to be offered a graduate position with the firm I have 
chosen to do a summer internship with, where I will spend 3 
years obtaining my professional qualification as a Chartered 
Accountant with the ACA. My degree course allows me some 
exemptions from the first tier of the professional exams so I 
may be able to complete the qualification in a shorter time. 
From there I would like to take advantage of the firm’s many 
secondment options by working in many of their offices abroad 
for between 6 months and 2 years at a time.

We would like to congratulate Ruth on her participation in  
the Undergraduate of the Year awards. If you would like to  
find out more about the careers services available to  
students and recent graduates, please see  
www.sheffield.ac.uk/management/undergraduate/careers

Preparing for the race ahead
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MBA students win the ‘Most Innovative Idea’ in the 
Procter & Gamble MBA Sustainability Challenge 2011

This year’s sustainability challenge was posed 
by Procter and Gamble and gave MBA students 
the opportunity to tackle a live issue faced by an 
organisation before presenting their findings and 
recommendations to a judging panel, which  
included a senior executive from the organisation.

The Sheffield MBA team consisted of Deb Upadhyaya, Deepali 
Sahni, Deven Deshpande and Deepak Venkatraman, and their 
winning offer for the ‘Most Innovative idea’ was the Earth’s  
Friend Program.

When asked what the background for this idea was, the team 
said: “P&G wants to influence consumer behaviour for their 
products which are being innovated keeping sustainability in 
mind. Our Earth’s Friend Program tells them how to achieve this. 
Our idea was that P&G code all its products. When a consumer 
buys a product, he or she can be awarded bonus points –  
either through entering a code on the P&G website or  
through calling a communications centre – as a reward for  
using a sustainable product. 

On accessing the website, consumers are invited to share 
information about how the product was used and additional 
bonus points are awarded for using the product in a sustainable 
way. At the end of the process a graphic appears which tells 
consumers their total bonus point score, how this relates to 
the carbon footprint of the consumer and the impact on Earth. 
This means that consumers are provided with real information 
on how they are making an impact on the planet while P&G 
gets a real-time database of its consumers, how they are using 
its products and their geographical locations. This is invaluable 
information which will enable them to target their products and 

their consumers more effectively in future. They will also be able 
to use this information to educate consumers in using products 
efficiently and with minimal impact on the environment.”

“Our offer for Proctor and Gamble incorporated a ‘win-win’ 
strategic framework of incentivising use of innovative sustainable 
product lines through a customer loyalty program Earths Friend 
Program (EfP). Utilising informatics and bar code technology 
a bespoke loyalty scheme leverages high usage of sustainable 
products by giving loyalty bonus points translated as sustainable 
footprint and in essence P&G products becoming a catalyst for 
positively influencing change in the consumer behaviour to better 
sustainable habits. In essence it “Pays to be Green”.

For more information about this year’s challenge see:  
www.ncl.ac.uk/nubs/about/events/sustainability/ 
challenge.htm 



Catalyst – Management School Alumni Newsletter

| 10 |   www.shef.ac.uk/management

Current location:  
My office is based in Pinewood Film Studios but 
my work takes me all over the world to places like 
Japan, the USA, and various locations in Europe.

Occupation:  
I am Managing Director of AppleWorld Distribution, 
a professional video, photographic/broadcast 
distributor in the UK. I am also President of 
Rotolight, a professional HD lighting system, which 
was launched about two years ago and has enjoyed 
great reviews and success so far.

Highlight of my time at Sheffield:  
There were so many it’s hard to narrow it down to 
one but a definite highlight was being able to pursue 
my music interests during my studies. Although I 
was a Business student, I also spent a lot of time 
writing songs and producing music. I played my first 
ever ‘solo gig’ at Coffee Revolution in the University 
of Sheffield Students’ Union and a year later, having 
had a single released with Universal (Digital), I was 
playing on tour to 20,000 people for Rimmel London 
and headlined the Acoustic Stage at the University of 
Sheffield Music festival. 

Highlight of my career so far:  
Obviously, launching my own company and seeing 
that become successful has been hugely rewarding.  
I also did some research and speech-writing for 
David Cameron soon after graduating which was  
a great experience at the age of just 21!

Profile: Rod Aaron Gammons
Academic experience: BA (Hons) Business 2007

Rod Aaron Gammons is a young 
entrepreneur, specialising in the 
field of professional audiovisual and 
broadcasting equipment. Rod shares  
with us how his BA (Hons) in Business 
from the Management School has 
benefitted his career. 

How important was studying at the Management 
School in enabling you to pursue your goals  
and ideas?
I have no doubt that without my degree I would not be where 
I am today. In addition to providing business background and 
knowledge, it helped me to develop my analytical thinking 
skills. This has been vital in recognising and assessing business 
opportunities and in being able to make quick and informed 
business decisions. It gave me the confidence to take the risks 
needed to be successful in business and matured me as a person, 
developing my social and networking skills which I use day to day 
in my business. 

What are the stories behind AppleWorld 
Distribution and Rotolight? Can you trace the 
steps from university to where you are now? 
I’ve had a dynamic career since leaving university and I’ve loved 
every second of it! Initially, I worked a couple of days a week 
in a family business (Planet Video Systems) in the Pro-Audio/ 
Video Equipment resale industries and was able to significantly 
increase our sales turnover. I discovered this was something 
I really enjoyed and used the business skills I had learnt at 
University. Whilst involved in this, I spotted a product at a trade 
show that my business instinct told me would be a hit product so 
I negotiated the exclusive UK Distribution rights for it and set up 
AppleWorld Distribution. In the first year we turned over £250k! 
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As for Rotolight, we had the idea for the product about six 
months after launching AppleWorld Distribution and, having 
produced a small test run of product to see what the demand 
would be, we knew we had a hit product on our hands. We 
produced a better revised version which we officially launched 
at a major industry trade show in Amsterdam and I went about 
setting up an international dealer and distribution network and 
spent a lot of time building the brand, which in turn attracted 
online dealers and distributors. I flew all over the world launching 
the product at major international trade shows, concluding new 
business deals and building our brand awareness worldwide 
from Mumbai to Tokyo, Las Vegas to LA, Toronto to New York, 
Munich to Amsterdam. We grew rapidly and 3 months after 
launch, moved into a gorgeous showroom, office and warehouse 
facility at PineWood Film Studios (home of James Bond, Harry 
Potter and Pirates of the Caribbean) which was a move critical  
to our success. 

We now have a fantastic team together and sold over 15,000 
units in our first 18 months of trading. We have several exciting 
and revolutionary products in development including a product 
we have co-developed with Fujitsu and are on track to double 
our turnover this year. We are very excited about the future!

What are the 3 key factors that have led to the 
success of your business?
•	A solid grounding in business and the analytic mindset I gained 

from completing my degree at Sheffield.

•	The ability to think outside the box, recognise and analyze a 
business concept and have the conviction to follow it though.

•	Hard work and determination.

How would you describe your work ethic?
I would describe my work ethic as analytical but ultimately 
decisive. I like to have as much information as I can at my 
fingertips about competitors, pricing, margin and so on, as 
well as honest feedback from staff. I like to be inclusive in 
my management style but also have strong conviction once 
I have taken the information on board and decided the best 
way forward. Being dynamic and recognising that there may 
be a better way forward is equally important. In our industry, 
technology moves quickly so being open to new ideas is critical. 

What inspires you and keeps you going?
Seeing something I have created from scratch grow and develop 
into an internationally recognized brand and very successful 
business keeps me inspired and working hard. I am hungry for 
success and love what I do. I’ve been able to travel the world 
and grow our business from nothing to a very large player in 
our market so I feel very motivated and have no problem giving 
110% to maintain that. Don’t get me wrong, there are incredibly 
stressful months, long hours and some sleepless nights but in the 
end it is definitely worth it.

What 3 pieces of advice would you give a graduate 
to make sure they stand out from the crowd in the 
business world?
•	Be creative but also analytical. You may have created the best 

thing since sliced bread, but is there a market for it and can 
you produce it for a price for which you have margin to create 
a successful business? Be prepared to accept third party 
opinion and move on to the next idea if this is not the right 
one, but don’t give up. There are many great ideas out there 
but many of them are not necessarily great business ideas.

•	Have the conviction to follow it through. If you’re sure you’ve 
come up with the next big thing then take a chance and follow 
through with it. There will be many tough times ahead but the 
rewards far outweigh the risks. 

•	Stand up and be heard. If you’ve got a great idea or think 
something could be done better then make your voice heard.  
If you want to stand out from the crowd then work hard and 
Let them know what you’ve got to offer and you’ll go far.

Rod has visited the Management School on 
several occasions to share his experience 
with current Management School students. 
If you would like to share your experience or 
expertise with our current students in the form 
of guest lectures, placement opportunities or 
research projects, please contact Ian Proctor, 
Head of Business Development and External 
Relations, at i.proctor@sheffield.ac.uk



MADE is a four-day festival of entrepreneurship 
based in Sheffield with the aim to showcase 
entrepreneurialism in the region and to inspire 
and engage entrepreneurs from a range of 
organisations and from all over the world. 
From Start Ups, High Growth businesses to well 
established business looking for inspiration and 
ideas, MADE provides something for everyone. 

The MADE festival this year took place from the 21st to the 24th 
September and saw thousands of entrepreneurs descend upon 
the city including Peter Jones CBE and Doug Richard of Dragon’s 
Den fame, Mark Prisk MP, the Minister of State for Business and 
Enterprise, Michael Hayman, co-founder of Start-Up Britain and 
Seven Hills, and Rt Hon Dr Vince Cable MP, the Secretary of State 
for Business, Innovation and Skills.

The event began with the unveiling of The Entrepreneur Express, 
an East Midlands Train named after the event, at London’s 
St Pancras, which brought visitors to the city. The festival 
provided a lively combination of panel events, Q&A sessions, 
seminars, presentations, and pitching competitions for young 
entrepreneurs. This was accompanied by a variety of networking 
events hosted by influential business leaders from across the city.

The Management School’s Dr Tim Vorley came up with the 
innovative idea of inviting entrepreneurs to assist in the design 
of a new MSc in Entrepreneurialism. VIP guests travelling on 
the special Entrepreneur Express from St Pancras were asked 
for their ideas and other delegates were asked to ‘tweet’ any 
suggestions. Contributions have been collated and integrated into 
the one-year programme due to be launched in September 2012. 

The School’s engagement with the International Masters in 
Practising Management (IMPM) delegates allowed for key note 
speakers to deliver sessions at the festival. Dr Ute Stephan, of IWP 
at the Management School, facilitated a key note session which 
included international speakers Rick Heinick, Vice President HR 
and Transformation, Bausch and Lomb; and Salem Samhoud, 

Entrepreneur and Owner of &samoud, who were both speakers 
in the “Making Things Happen” session. Captain Gopinath, one of 
India’s leading entrepreneurs and founder of the first low cost 
airline in India, was the key note speaker at a session on spotting 
new opportunities. Captain Gopinath spent some time after his 
presentation talking to some of the School’s Indian MBA students 
who worked as volunteers at the MADE Festival.

The IMPM delegates engaged with the School and MADE festival 
not only through their participation in key note sessions but 
also via the Management School Advisory Board. They received 
a presentation around Leadership and Place from Professor 
Gordon Dabinett and another from Brendan Moffett of Creative 
Sheffield, who facilitated a reflective session with Professor John 
Cullen of the School.

The Management School, in collaboration with the faculty of 
Engineering, the University and DLA Piper, hosted a dinner at 
the city’s Cutlers Hall on the Saturday evening of the festival. 
Attendees included Directors and Senior Managers from leading 
Sheffield companies and legal firms plus representatives from 
Sheffield City Council and senior representatives from the 
University. The whole evening was a great success with an IMPM 
delegate, Milly Katana Country Director, Uganda, International 
HIV/Aids Alliance, thanking the Management School and 
University for hosting their workshop. The opportunity to work 
with the IMPM delegates came through Peter Beeby who is one 
of the School’s Advisory Board Members.

The MADE Festival 2011 proved a great success, hosting some 
of Britain’s best known business-minds and entrepreneurs and 
providing young entrepreneurs the chance to network and 
experience pitching their business ideas. We look forward to 
seeing graduates of our new MSc in Entrepreneurialism at future 
MADE Festival events!

The Management School will be one of the main sponsors  
of the Global Manufacturing Festival in March 2012.  
More information about the festival can be found here:  
www.globalmanufacturingfestival.com

If you would like to find out more about the Management 
School’s external engagement activities, please contact  
Ian Proctor at I.proctor@sheffield.ac.uk
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SuCCESS @MADE fEStIvAl
The Management School and University of Sheffield showcased 
their entrepreneurial flair at this year’s MADE Festival



Profile: Captain Gopinath
Successful entrepreneur Captain Gorur Ramaswamy Iyengar 
Gopinath currently lives in Bangalore with his wife and daughters.  
Following a series of entrepreneurial ventures in the hotel and 
agricultural sectors, Captain Gopinath set up both Deccan 
Charter, India’s first private helicopter charter company and 
India’s first low-cost airline, Air Deccan. His aim was to create 
an inclusive India with equitable growth, for which transport 
networks and connectivity was crucial. In 2009 Gopinath  
started Deccan 360 freight and logistics operation.

In 1995, the Indian government relaxed legislation in order to 
foster a more entrepreneurial climate. The following year, Captain 
Gopinath launched a commercial helicopter service, Deccan 
Aviation which has become India’s largest and most reputed 
private air charter company. In 2003 he launched India’s first  
low-cost airline, Air Deccan which was later purchased and 
merged into Kingfisher Airlines. Air Deccan was India’s first low 
cost, no frills airline and was launched with the aim of giving every 
Indian the opportunity to fly at least once in his/ her lifetime. 
Beginning with a modest four flights a day, by 2007, Air Deccan 
chartered more than 350 flights daily, connecting 65 destinations 
across the country. Today, Air Deccan has flown over 11.5 million 
people and, over the course of four years, emerged as the largest 
people’s carrier, overtaking the national carrier which had been 
operating for 55 years. In 2008, running of the airline was handed 
over to Dr. Vijay Mallya . It has now been merged with Kingfisher 
and operates under the brand name Kingfisher Red.

Currently Captain Gopinath is focusing on Deccan Charters,  
the helicopter part of the business and has moved into cargo 
and express logistics. His aim is to create India’s leading express 
transportation and logistics company with a focus on delivering 
a superior customer experience and to ensure that express 
logistics is available in the smaller cities of India as well as the 
larger metropolitan hubs. 

Deccan Express Logistics will be the first Indian company to 
create a hub and spoke distribution model in the express logistics 
industry in India. It will connect not only the metro cities but 
also the Tier-I and Tier-II cities to India’s trade network. Once 
operational, Deccan Express Logistics’ air & surface network aims 
to offer unmatched next day connectivity with higher capacity and 
twice the reach of any other express transportation & logistics 
company in the country.

In May 2006 he was awarded a “Chevalier de la Legion d’Honneur” 
the highest civilian award conferred by the French Government. 

Catalyst – Spring 2012

www.shef.ac.uk/management   | 13 |

SuCCESS @MADE fEStIvAl



Catalyst – Management School Alumni Newsletter

| 14 |   www.shef.ac.uk/management

Pr
es

s 
C

ut
ti

ng
s.

Congratulations to Bernard Hogan-Howe

Alumnus of the Executive MBA programme,  
Mr Bernard Hogan-Howe was recently appointed to  
the position of Commissioner of the Metropolitan 
Police (London). Mr Hogan-Howe will be in charge of 
more than 50,000 staff, including 32,000 officers.  
The force, the biggest in the UK, includes more than  
a fifth of all police in England and Wales.

Mr Hogan-Howe’s service with the force began with South 
Yorkshire Police in 1979, later joining the Merseyside Police as 
Assistant Chief Constable in 1997, before taking responsibility 
for Area Operations in 1999. It was during this time that he 
wanted to build on and formalise his strategic skills and 
studying for an Executive MBA helped to provide him with the 

techniques and practical applications required. His career has 
seen ground breaking results: he is perhaps best known for 
his strategic approach through ‘total war on crime’ as Chief 
Constable of Merseyside Police, when crime in the region was 
reduced by a third and was accompanied by a 26 per cent 
reduction in anti social behaviour. 

As an alumnus of The University of Sheffield, the city that  
saw the beginning of his career in the force and his place of 
birth, we are delighted and honoured to affiliate the city,  
The University of Sheffield and The Management School with 
Mr Bernard Hogan-Howe. 

We wish Bernard all the best in his new role. 

the university of Sheffield is named university 
of the Year
The University of Sheffield has been named University 
of the Year in the 2011 Times Higher Education Awards.

Beating five other shortlisted universities, the University was 
rewarded for its many imaginative and innovative initiatives as 
well as exceptional performance in research, teaching, access 
and business performance. 

Judges said the University had “stood out as a result of 
a strategy based on its values and rooted in its founding 
principles” and praised the institution’s “determination and 
grit” in focusing on its local community.

University Registrar Philip Harvey and Students’ Union 
President Thom Arnold received the award at a ceremony  
at the Grosvenor House Hotel in London, on Thursday  
(24 November 2011).

Vice-Chancellor Professor Keith Burnett said: “This is 
wonderful news for everyone; to be chosen for such an honour 
is a powerful tribute to the hard work, dedication and ability of 
our staff, students, graduates and partners.”

“At a time of real challenge for quality, access, and the funding 
of universities, the University of Sheffield has drawn particular 
inspiration from our founding principles as a civic university 
established by public subscription and the donations of 
ordinary working people.” 

“This has become a unifying passion for all of us, to put 
knowledge to work in tangible ways, ranging from advanced 
manufacturing to translational neuroscience to what is perhaps 
the country´s most ambitious programme of student and  
staff volunteering.”

The ceremony was attended by more than 1,000 members  
of the higher education community from around the  
United Kingdom.

Students´ Union president Thom Arnold added: “Sheffield is 
known for its strengths across the board, not only in research 
and teaching but also for its outstanding Students´ Union. The 
culture in Sheffield is about making a difference in people´s 
lives, and I was proud to collect the award for University of the 
Year award together with University staff in recognition of the 
fact that the real strength of our University lies in our strong 
commitment to work positively together.”

The University was also shortlisted for two other categories, 
Widening Participation Initiative of the Year for the most 
imaginative and innovative outreach projects that encourage 
people from under represented backgrounds to enter 
higher education and Outstanding Support for Early Career 
Researchers category. 

The Times Higher Education Awards University of the Year 
is sponsored by Santander Universities. The University of 
Sheffield was previously named Sunday Times University of the 
Year and the Sheffield Students´ Union was rated top in the UK 
in the 2011 Times Higher Education Student Experience Survey.

For more information about the Times Higher Education  
Awards, please go to  
www.sheffield.ac.uk/about/the-university-of-the-year
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Budding entrepreneurs showcase pitch  
perfect skills

Business leaders of the future put their pitching skills 
and entrepreneurial expertise to the test in November 
as part of an innovative outreach project at the 
University of Sheffield.

More than 90 pupils from across South Yorkshire attended 
the Discover US event and embraced an exciting challenge 
to create a new business serving food and drink in the 
Students´ Union at the University.

The talented Year 10 pupils undertook a market research 
focused campus tour and interviewed a number of Student 
Ambassadors from the University about what scrumptious 
treats they would like to see in the Union.

Each team then worked with a group of business and 
marketing experts to create a brand, image and identity  
for their new venture before pitching their ideas to a  

panel of expert judges from the University´s Students´ 
Union, Enterprise Team, Graphic Design Team and 
Management School.

The concept, similar to the hit television shows The 
Apprentice and Dragons´ Den, aims to develop and enhance 
the youngsters’ key enterprise skills such as team work, 
communication, creativity and problem solving.

The event is part of an aspiration-raising outreach 
programme at the University entitled Discover US. The 
scheme is for pupils in years 9-11 who have the potential to 
access higher education but do not have a family tradition 
of going to university.
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the Management School secures 
accreditation from EQuIS

The Management School is delighted to announce our 
recent accreditation by EQUIS, the European Quality 
Improvement System. 

Prof Keith Glaister, Dean of The Management School  
said of the achievement: 

‘I am delighted that the Management School at the 
University of Sheffield has been awarded EQUIS 
accreditation. This is a significant achievement for the 
School, and recognition of the hard work and dedication 
of my colleagues to meet the international benchmark  
of excellence that the award represents.’ 

EQUIS is the leading international system of quality 
assessment, improvement and accreditation of higher 
education institutions in management and business 
administration. EQUIS accreditation is an indicator of 
high quality in all dimensions of a School’s activities with 
a specific focus on internationalisation, academic quality 
and effective interaction with the corporate world. 

Having secured accreditations from AMBA and EQUIS, 
The Management School is now working strategically 
to gain accreditation from AACSB. Our ambition is to 
become part of global elite of triple accredited Business 
Schools (AMBA, AACSB and EQUIS). Only 55 of the many 
thousands of Business Schools in the world have all 
three accreditations. 

Find out more about the School’s accreditation bodies at: 
www.shef.ac.uk/management/accreditation



Abhishek Raj – Alumni Profile

Abhishek graduated in 2011 from The University of 
Sheffield Management School’s MBA programme.

I come from the place famously called ‘The City of Brass’ – Moradabad, 
UP, India. I am a lawyer by profession with over three years of experience, 
specialising in taxation. I am also an international level snooker player.

Sheffield is a dream place for any person who, like me, is passionate about 
snooker. I also wanted to do an international MBA at one of the top universities 
in the UK because of the worldwide respect that British universities command. 
The University of Sheffield was my first and only choice due to my ambition to 
fulfil my career dream and my passion for snooker at the same time.

The first challenge I faced was to get myself familiar with the English culture - 
ranging from the food, weather, understanding lectures by English professors, 
market closing time in the town, shopping, road sense, banking and so on. 
The other challenge for me was to adjust and fit my snooker training and 
championships around the course commitments. But I managed to balance 
both and proved myself capable of combining sport with studying. For me 
the experience of studying at the University of Sheffield was memorable and 
overwhelming. I have experienced and achieved more than I ever expected. 
Also, I have made many good friends from diverse cultures and established a 
lifetime network.

I was very proud to become the first snooker ace from the University 
of Sheffield to represent the British Universities Colleges and Sports 
Championship (BUCS) and reached the quarter-finals. Based on my 
performance in BUCS, I was called for the ‘England Universities Snooker team’, 
another first for the University of Sheffield, to represent the country in the 
‘Home Nations and International Championship’ at Carlow, Ireland. We won the 
silver medal as a team and I felt humbled and honoured to be the only Asian-
Indian team member representing a UK university.

My aim for the future is to play snooker with the top class professionals 
in the professional championships. With regards to my business career, my 
MBA has provided me with extensive knowledge and skills which I intend to 
apply on a professional platform. My long-term objective is to be a successful 
entrepreneur.

The Sheffield MBA course also has a module that gives you the option to 
work with local businesses. This, I feel, is really important for non-EU students 
as it gives you an opportunity to experience the UK business culture during the 
academic year and prepares you for real world experience.

For more details about our MBA course, please visit www.sheffield.ac.uk/mba
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The Management School held the first meeting 
of the newly established Alumni Advisory Board 
(AAB) on 20th September 2011 at the ICOSS centre. 

In attendance from the School was Prof Keith Glaister, Dean 
of the Management School, Prof Lenny Koh Associate Dean 
for Alumni Relations at the Management School and Ms Ruth 
Stanley Deputy Director of Development at the University’s 
department of Development and Alumni Relations. Members 
of the AAB in attendance were Mr Christopher Blakemore 
Finance Director of EMEA Operations at the manufacturing 
firm John Crane UK Ltd, Mr John Ansell Owner of John Ansell 
Consultancy, Mr Jonathan Bye Managing Director of Vimto 
Soft Drinks and Mr David Clayton, Director of Strategy and 
Corporate Development at the Sage Group. Ms Susanna Chiu 
also joined us via teleconference from Hong Kong. Mr Richard 
Bruce, Mr Mark Rennison and  Mr Nigel Turner were unable 
to attend this particular meeting but are also active members 
of the AAB. 

Drawing from the range of expertise and knowledge of the 
Board members, the newly established Alumni Advisory 
Board will work alongside the School to advise and further 
develop its programme of Alumni Relations. Following the 
success of the first meeting Prof Lenny Koh, Associate Dean 
for Alumni Relations at the Management School, said: “This 
is a promising and exciting new venture for the Management 
School and I look forward to exploring further some of the 
key ideas discussed at the first meeting and working in 

partnership with our alumni. Such expertise and experience 
is vital in our endeavour to create a vibrant alumni network 
and a sustainable community to enrich the lives of our 
current and future alumni.”

The meeting was followed by a tour of the University which 
was greatly welcomed by our alumni Board members. It was 
a fantastic opportunity for alumni to re-visit old memories 
and to see the vast changes that have taken place since their 
last visit, such as the impressive Information Commons and 
the range of student resources it houses, and the thriving 
Student Union. The day ended with an evening dinner 
enjoyed in the Chancellor’s Room at Firth Court.

First meeting of the Management School 
Alumni Advisory Board

We’re delighted that the School has just been awarded EQUIS 
accreditation and are now working strategically to secure 
accreditation from AACSB. Our ambition is to become part of a 
global elite of triple-accredited Business Schools (AMBA, EQUIS 
and AACSB). Only 55 of the many thousands of Business Schools 
in the world have all three accreditations and it is a group we 
want to join.

Here’s how you can help. In order to help secure our 
accreditations we need active Management School alumni who 
are willing to participate in three main surveys: one collates key 
data for the School, one provides data for the Economist and 
the third for the FT. These surveys evaluate the School across 
a range of key criteria and provide us both the accreditation 
bodies and the School with critical information. 

Your willingness to get involved is critically important. Alumni 
feedback is mandatory for entry to both the FT and Economist 
rankings. Your responses will determine the Management 
School’s future rankings in these Business School league tables. 
The data we receive from you is also used to evaluate our 
performance as a School and we want to use this to improve.

You will receive the surveys automatically if we have your up-to-
date contact details. Please remember to update your contact 
details at www.sheffield.ac.uk/alumni/keepintouch

Thank you for your assistance.

Please help us to build our School’s reputation



The IWP International Conference 2012 will take place 
from 26th – 28th June at the Mercure St. Paul’s Hotel, 
Sheffield City Centre. It is hosted by the Institute of Work 
Psychology, Management School, which is a distinctive 
community of researchers focused on work psychology 
and related areas, such as organisational behaviour and 
human resource management.

This conference follows our extremely successful events in 2008 
and 2010 each of which attracted over 200 delegates from 36 
different countries.

The conference theme, thriving in times of uncertainty, 
encourages us to consider what facilitates high performance 
and well-being in challenging times. We encourage academics 
and practitioners to focus on the positive contribution that work 
psychology and related areas can make in a post-recovery climate.

The conference will feature three internationally recognised 
keynote speakers - Professor Talya Bauer, Professor Gilad Chen 
and Professor Sharon Parker. An internationally recognised 
business keynote will also feature at the conference. There will 
be a full programme of papers and an interactive poster session. 

Programme
The IWP Conference 2012 and associated workshops will 
explore the latest ideas in work psychology and place them in a 
practical setting, illustrate to businesses how they can improve 
organisational effectiveness, gain a better understanding of their 
HR issues, and provide practical tools and ideas that they can  
use in their workplace. The conference programme includes  
the following:

Postgraduate and Early Careers Event: 
Tuesday 26th June
The week opens with a follow-up to 2008’s and 2010’s very 
popular Postgraduate and Early Careers Event Tuesday 26th 
June. This event is designed specifically by and for PhD and  
early career academics, and includes a dynamic and  
varied programme.

Pre Conference Workshops
A programme of practical, evidence-based workshops will run 
through-out the day on Tuesday 26th June before the official 
commencement of the conference on the 27th June. Themes 
include CLEAR IDEAS: A practical model for generating more 
effective innovations; The value of values: How social innovation 
can benefit companies and employees; Different shapes, sizes 
and styles: how to work effectively with others; Getting the 
measure of 21st century careers; Happier and more productive: 
The power of positive psychological resources; Understanding 
workplace bullying: Why does it happen, how does it impact on 
individuals and organisations, and what can we do about it?; 
What does evidence from organizational psychology research 
really tell us and how do we know? The challenges and benefits 
of systematic literature reviews; 

The full programme of events for day 1 and day 2 of the 
conference will be announced shortly. 
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Also included in the programme: 
Running throughout the conference will be the Stats Clinic and 
Expert Analysis on hand to assist delegates in translating theory 
and evidence into meaningful tools or techniques relevant to 
their organisation or field of expertise. There will be a social 
programme of events running alongside the conference including 
a Wine Reception, Gala Event and Hosted Dinner evenings. 

The 2010 conference was hugely successful and received much 
positive feedback. One delegate shared their views on how 
useful the conference was to them: “It’s always useful to get an 
academic take on business issues as well as a practical insight 
through projects undertaken by graduates. I think I might use the 
Competing Values Framework from the Leadership in Schools 
session as well as the differentiation between Leadership & 
Management from Admiral Philip Wilcox (keynote speaker).”

For further information about the IWP International Conference 
2012 please visit: http://conference.iwp.dept.shef.ac.uk

the 3rd Biennial IWP International Conference 
2012 on Work, Wellbeing and Performance: 
thriving in times of uncertainty



Gareth Davis,
University of Sheffield alumnus and former CEO  
of Imperial Tobacco, shares his views with us on  
the makings of a good leader.

Gareth Davis graduated from the University of Sheffield 
in 1972 with a BA joint honours in Geography and 
Economics. He retired from Imperial Tobacco last June 
after 38 years service, 14 of which he served as Chief 
Executive. At the time of retiring, he was the 2nd  
longest serving CEO in the FTSE 100.

However, Gareth has not yet fully retired and has instead decided on a plural Non Executive life. He became Chairman of 
William Hill PLC last September taking him into the leisure & gaming sector. This January he took on the Chairmanship 
of Wolsey PLC – No 55 in the FTSE and the world’s largest distributor of building and plumbing products to the 
professional trade. He is also a non Executive Director of D.S. Smith PLC, the international packaging group.

During his lecture, given as one of the AMBA Expert Management Lecture series, Gareth underlined the importance of 
the following 12 behaviours which, in his experience, define a great leader:
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Tips from 
the top

1) Work hard. To plagiarise the old Gary Player quote – 
‘’the harder I work the luckier I seem to get’’ – in other 
words intelligence or intellect is not enough to be able 
to lead.

2) Know your industry well. Remember you’re working 
in an industry as well as a company.  Know your 
industry’s processes of manufacture and sales and 
try to be an expert on your competitors and other 
stakeholders in your business.

3) The unstoppable combination. The combination  
of hard work, informed technical expertise and,  
above all, an engaging personality or character that 
enables you to get on with people is a rare but 
unstoppable combination for success.

4) Learn to be brave. When you have gained experience 
and knowledge learn to be brave and trust your 
instincts. Most mistakes I’ve made (and there have 
been many) were when I allowed myself to be talked 
out of following my instincts and own analysis.

5) Be an optimist. Have a can-do approach to life – see 
the glass half full. It’s more positive and it inspires 
confidence in others around you.

6) Embrace and value internationalisation in all 
its forms. By all means be a proud national but by 
embracing internationalisation your life, career and 
emotional intelligence will be immeasurably enriched 
in all dimensions.

7) Take a chance on people. Let them flourish and 
especially take a chance on youth – you will be let 
down on only very rare occasions.

8) Walk the talk. A vision and a strategy are not about a 
prospectus or a corporate plan – they have to be lived 
and breathed or you become a victim of rhetoric and 
are seen as vacuous.

9) Assemble talent around you (above or below).  
Be demanding of that talent, treat them well and show 
them loyalty.

10) Respect the dignity of work at all levels.  
Never forget the little guy or take them for granted – 
they need respect as well as reward. If you can 
interact comfortably with all strata you will  
receive more support and that usually results  
in greater success.

11) Be visible, approachable, accessible and prepared 
to listen and learn. And at all costs avoid the ‘not 
invented here’ syndrome – it’s one of the biggest 
drags on a business and a massive turn-off to an 
aspiring management team.

And last but by no means least:

12) Have some fun! Enjoy your colleagues, celebrate their 
achievements and try to enrich their lives.

Gareth Davis catches up with Lenny Koh and guests at Expert Lecture.



Prof. Keith Glaister, Dean of the Management School has been 
elected as a Fellow of the British Academy of Management.  
Professor Glaister was elected by the 57 current fellows from  
the UK and overseas.

As it states in the BAM Conference programme, BAM established a 
Fellows College ‘to honour senior academics who had given strong 
and sustained service to business and management studies. ... 
Becoming a BAM Fellow is an honour. It reflects the attainment of 
academic leadership coupled with a significant contribution to the 
development of BAM.’

Prof. Lenny Koh and Dr. Andreas Genovese have received the Best 
Paper Award in their Track at the BAM Conference

Prof. Colin Williams has been invited to join the Research 
and Development Committee (RADC) of the British Academy of 
Management.

Dr. Naoko Komori has been invited to join the Editorial Board of 
Accounting History effective from July 2011.

Mr Andrew Trott, a postgradate student on the MSc Management, 
has won a Santandar Student Scholarship, having been awarded the 
University Home Student Prize. 

Andrew has been an entrepreneur since the age of 14. His most 
recent enterpise is the non-profit organisation, Afrikit, which 
aims to use sport as a means to reduce social problems in the 
some of the world’s poorest communities. Afrikit has been really 
successful, distributing over 5000 football kits to some of the poorest 
communities in Africa. The enterprise now works with some of the 
UK’s largest businesses and charities, including Decathlon sports 
stores and Barclays bank. A number of major news agencies have 
covered their success, including BBC Look North and the Daily Mirror.

Dr. Sara Nadin and Prof. Colin Williams have been awarded a 
Santander Research Mobility grant to fund the further development 
of our joint research with the University of Valencia Business School 
on the subject of off-the-books work. This involves working with 
Professor Domingo Ribeiro and his team in Valencia.

Dr. Karoline Strauss at IWP has had her paper accepted by the 
Journal of Applied Psychology (a grade 4* ABS journal):

Strauss, K., Griffin, M. A., & Parker, S. K. (in press). Future Work 
Selves: How hoped for identities motivate proactive career behaviors. 
Journal of Applied Psychology.

Dr. Kamal Birdi has been invited to give the Keynote Address on 
Innovation and Creativity at the Division of Occupational Pyschology 
(DOP) 2012 Conference of the British Psychological Society.

He will be speaking on the topic of ‘Turning ideas into innovations?  
A review of creativity training in organisations’. 

The increasingly dynamic and competitive conditions of the 
21st Century are raising the need for organizations to innovate 
more frequently and more effectively. However, there has been 
relatively little evaluation of the effectiveness of creativity training 
interventions. Dr Birdi will review perspectives from innovation 
research, and identify factors influencing creativity training 
effectiveness in the workplace. Three important lessons will  
be discussed: 

1) that the knowledge and skills required for idea generation are 
different for those needed for implementation of those ideas in 
organisations

2) that development of creative motivation and self-efficacy are as 
important as the development of creative thinking skills for the 
long-term success of such initiatives 

3) that the work environment can play a significant role in  
influencing the transfer of creativity training back to the 
workplace. The presentation will also report on a new model  
of innovation training called Clear Idea, which develops the skills 
needed for both generating creative solutions and facilitating  
their successful implementation. 
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Dr Kamal Birdi has been engaging in research and practice in 
the areas of organisational innovation, learning and performance 
for nearly twenty years at the Institute of Work Psychology. He 
developed a training evaluation framework called the Taxonomy of 
Training and Development Outcomes (TOTADO) aimed at improving 
evaluation practice and has now produced a practical training 
system (CLEAR IDEA) designed to enhance the innovativeness of 
employees. In 2010, he was given the DOP Academic Contribution to 
Practice Award in light of his efforts to apply research to enhancing 
organisational processes

Dr. Naoko Komori was invited to deliver the lecture  
(title: Rethinking Mrs Watanabe: changes and constraints in the 
relationship between Japanese women and accounting / finance 
under the influence of globalization) for the Japan Foundation 
Fellows Lecture in London in March 2011.

ESRC Festival of Social Science Funding
Peter Rodgers and Tim Vorley, under the auspices of the 
Centre for Regional Economic and Enterprise Development 
(CREED), successfully gained funding from the ESRC for an 
entrepreneurship education taster day in the ESRC’s Festival of 
Social Sciences week between 29th October and 5th November 
2011. The event, ‘Who wants to be an Entrepreneur?’ brought 
together around 50 year 11 students from 10 local Sheffield 
schools in a hands-on event aimed at raising awareness of 
entrepreneurship. The day exposed students to the opportunities 
and challenges of entrepreneurship in a supportive environment 
couched in terms of both academic and practitioner 
perspectives. Business Education South Yorkshire (BESY), 
whose remit is to foster links between schools and businesses 
and enhance the delivery of business education across South 
Yorkshire collaborated on this event. 

“Leading and Inspiring Innovation at Work and  
in the Community – a Daunting Challenge or  
Easy-to-Create Habit?”
ConsultIWP were also successful in securing funding for an ESRC 
Festival Social Science event on Thursday 3rd November. This 
was the third year that they have held an event for the Festival. 
Dr Karoline Strauss and Dr Ute Stephan led the free evening 
business session aimed at people in managerial roles in the 
private, public and third sector. 

The session disseminated research highlighting the ‘people side’ 
of innovation, and in particular the role of leadership, which 
plays a critical role in stimulating innovation. The event aims 
to empower participants to stimulate innovation in the people, 
teams and organisations that they lead. Innovation is a continued 
challenge in all these sectors for a number of reasons including 
competitiveness, efficiency, provision of cost-effective services, 
innovation to meet social needs. Bringing together audiences 
from the three sectors proved to be a fertile ground for 
innovation through sharing varied experiences.

UK-India Education and Research Initiative
The British Council has awarded the Management School funding 
under the UK-India Education and Research Initiative (UKIERI) 
to develop our research partnership with the Indian Institute 
of Science. Under the UK-India Staff Exchange Programme, 
Dr Anjula Gurtoo of IIS will be visiting us to pursue research 
collaboration between our School and the IIS on tackling the 
informal economy.

IIS is ranked in the top 100 universities globally (ranked 96th).  
Our collaboration is with its Management School.



University alumnus Clive Humby shares his 
expertise with Management School students 

Catalyst – Spring 2012

www.shef.ac.uk/management   | 21 |

Clive Humby returned to the 
University as guest speaker at one  
of the Management School’s series  
of expert lectures.

Co-founder of dunnhumby, Clive 
graduated in 1975 from the University 
of Sheffield with a BSc in Applied Maths. 
An expert in marketing, market analysis 

and segmentation, he is probably best known in Britain for his 
role in working with Tesco to set up the customer relationship 
management system and loyalty card which has been critical in 
fuelling their economic success. Husband and wife team Edwina 
Dunn and Clive Humby set up shop in 1989, with an idea that 
capitalises on retaining and analysing data in order to offer 
clients and customers targeted marketing tailored to their wants 
and needs. The relationship with Tesco started five years later, 
helping to develop, launch and operate a loyalty card scheme.

After co-founding dunnhumby in 1989 Clive concentrated on 
building solid relationships with the company´s clients through 
the development of their marketing and communications 
strategies. Prior to forming dunnhumby he was chief executive 
of a major market analysis business as well as being responsible 
for the development of a number of pioneering innovations in 
marketing segmentation and retail marketing (including the 
ACORN system) that have all helped to set dunnhumby apart 
from other analysis businesses.

In addition to his crucial role at dunnhumby Clive holds a number 
of positions within education including Visiting Professor of 
Integrated Marketing at Northwestern University in Chicago and 
Visiting Professor at Cranfield University Business School in the UK.

For more information about Management School  
events and expert lectures, please go to  
www.sheffield.ac.uk/management/events

Jennifer Ashton, who recently completed 
her degree in Accountancy and Financial Management with 
Business Management at the Management School,  
is already making her career ambitions a reality.

Jennifer came up with the idea of setting up her own hair and 
beauty salon and franchise business specialising in hair and skin 
treatments for people from the Afro-Caribbean community 
whilst studying for her degree. It began when she couldn’t find a 
suitable salon herself. She said “I started doing my own hair and 
then started getting a lot of interest from people, either from 

the African Caribbean Society at the University, or customers at 
Tesco, where I work part-time as duty manager.” This led to her 
offering a mobile hairdressing service and developing a plan for 
her own business, called Kolours.

She was encouraged to pitch the idea for her business at an 
event organised by the Yorkshire Association of Business Angels 
(YABA) with hopes of winning the support and funding needed 
to make her idea a reality. The event was attended by potential 
investors and members of the professional services community 
and the initial prize was mentoring from one of the experienced  
Business Angels. 

Jennifer won the YABA competition and then, equipped with 
the expertise from her studies and the support provided by her 
mentor, went on to enter and win the University of Sheffield 
Business Planning competition in conjunction with Santander 
bank. Beating around 200 entrants, Jennifer was awarded  
£2,000, which she is now using to get formal hair and beauty 
skills qualifications while looking for premises for her first 
“Kolours” salon.

Whilst Jennifer describes her time at the University of Sheffield 
as having been “amazing”, she is looking forward to putting 
what she has learnt into practice in her new venture. She says 
that there are three valuable lessons she has learnt from her 
experience: “Researching your idea will be key to your success.  
I have also learnt that networking is very important in business, 
as is trimming all the fat and focussing on key details when 
pitching to potential investors.”

Making Headway
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Management School Calendar of events 2012
Please note, the details listed here are subject to change. Keep up to date with the latest events at  
The Management School at: www.shef.ac.uk/management/events 

Date, Time and Venue Series Speaker/Host Further Details

13th January 2012 Graduation Postgraduate graduation and  
  celebration event

24th January 2012 Alumni Management School Alumni Members Only  
  Advisory Board Meeting 

24th January 2012 Alumni Senior Alumni Event hosted  Invite Only 
  by Sir Peter Middleton 

8th Feb 2012 Research Seminar John Knights - Distinguished  
  Business Leaders Series 

14th Feb 2012 Expert Lecture  Expert Lecture - Mindy Gibson-Klein

Feb to March 2012 date TBC Alumni Alumni Reunion in China, city  
  and venue TBC

21st March 2012 Management Lecture Sir Roger Bone, President, Boeing UK

13th April Alumni Alumni Reunion event in Mumbai, 
  India hosted by Prof Lenny Koh

24th April 2012 Expert Lecture Steve Gorton

May 2012 date TBC  Graduation Undergraduate celebration event

7th June 2012 Expert Lecture Jason Dainty

26th to 28th July IWP conference 3rd Biennial IWP International Find more information at: 
The Mercure St Paul’s Hotel,   Conference 2012 on Work, http://conference.iwp.dept.shef.ac.uk 
Sheffield  Wellbeing and Performance:  
  Thriving in times of uncertainty 
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The Success Factor  
Your chance to win £300!
The Management School is sponsoring a video competition to find out more about you - and how you feel – about being here at  
the School. The prize for the winning video is £300 and there will be four runner-up prizes of £50. We’re interested in 
anything and everything about your time here at Sheffield: your course, your friends, your experience of Sheffield, how you  
think Sheffield has influenced you, what you think you’ll take away with you. 

So, go and get creative!
For terms and conditions and to enter, visit: 
www.shef.ac.uk/management/competition 

The competition
1. Please read the competition terms and conditions at: 

www.shef.ac.uk/management/competition

2. The competition is open to anyone studying with us since  
1 January 2008.

3. All entries must be submitted in the form of a video response.

4. Submissions must be configured on YouTube.

5. Videos should be a maximum of 3 minutes long.

6. Closing date: 11.59 pm 30 March 2012

The Management School is pleased to welcome the 
following new members of staff:

Prof John Arnold - Professor of Work Psychology,  
start date 1 May 2011. 

Angie Carter - Lecturer in Work Psychology (40% FTE),  
start date 1 September 2011. 

Andrea Genovese - Lecturer in Logistics and Supply 
Chain Management, start date 1 September 2011.

Amr Kotb - Lecturer in AFM with effect from  
1 January 2012.

Lien Monkhouse - Lecturer in Marketing, start date  
1 September 2011.

Minh Nguyen - Lecturer in Finance, start date  
1 September 2011. 

Peter Rodgers - Lecturer in Strategy and International 
Business, start date 1 September 2011. 

The school is also pleased to announce the following 
administrative appointments for our academic staff:

Prof Bradley Barnes - Associate Dean for 
Internationalisation.

Dr Mike Simpson - Joint Head of the Management 
Division with responsibility operational issues

Prof Colin Williams - Joint Head of the Management 
Division with responsibility for strategy. 

We are pleased to announce the following 
promotions: 

Prof Rachael Finn – Promoted to Chair; Professor of 
Organisation Studies, start date 1 December 2011.

New Staff:
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Keep in touch
Please stay in touch. We love to hear about where you 
are and what you are doing now as well as stories about 
your time here in Sheffield.

For more information about alumni events and 
engagement opportunities, please contact:

Professor Lenny Koh, Dean of Alumni Affairs at  
s.c.l.koh@sheffield.ac.uk

If you have an idea for an article or would like to tell us 
about an alumni event you have arranged, please contact:

Jody White, Alumni Officer at  
jody.white@sheffield.ac.uk

Find out more about the Management School Alumni 
Programme at:
www.sheffield.ac.uk/management/alumni

Also, why not join our networks on Facebook:
www.shef.ac.uk/management/facebook

or Linkedin:
www.shef.ac.uk/management/linkedin

As one of our Alumni, you can apply to join our exclusive 
network at: 
www.sheffield.ac.uk/management/alumni/invite
Sorry, verified Alumni only!


